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DI MENSI ONS OF HOSPI TALI TY PDS 126

Cour se Nane Cour se Nunmber

Cour se Lengt h: 15 hours

Obj ecti ves:

Havi ng successfully conpleted the course, the student will:
1) Identify the various facets of the Hositality Industry today.

2) Relate the evolution of the European and English trade to its
nodern North Anmerican counterpart.

3) Analyze the interaction of the various departments which mke up
the present day facility.

4) Recogni ze the business techniques of sales, cost and profit
programm ng that are needed in today* a conpetitive industry.

5) Select his/her career path based on the acquired know edge of the
overall structure of today's business.

TOPI CS TO BE COVERED:

1) History of the Industry

2) Today's careers and entry level for Coll ege grads.
| arge and small properties.

3) a) Hotels, Mtels, Mtor Hotels
b) Resorts

4) a) Chain
b) Franchise
c) Referral Systens

5) Modern Hotel Managenent
a) Organi zation Structure
b) The Manager
c) The Departnmental Concept

6) Front of the House
a) Front Office - Night Audit
b) Housekeepi ng
c) Maintenance
d) Security
e) Tel ephones



7) Controls

a) Accounting Department - i)

8) Back of the House -

i)

Cashiers (various)
Cl erks - purchasing
- inventory
- payabl es
- payroll

F&B Depart ment

a) Prep

b) Service - coffee shops
- dining room
- bar and 1| ounge
- banquets

c) FSB Cost Controls

9) Personnel Management
a) Recruiting - Interview -

b) Wage and

c) Labour
d) Safety
e) Record

Rel ati ons
Tr ai ni ng
Keepi ng

0) Sales Promotion

a) Mar ket

- Product

Il ncentives

b) Publicity - Advertising
c) Previous Guests
d) Group and Package Trade

1) Where are we Headed?
a) The Computer,

b) Conveni ence Foods,
c) Time-Sharing Ownership

d) Budget

Mot el s, i

2) Trade Organizations

3) Government

Agenci es

. e.

Trai ning

Guest Rel ations

Labour Mar ket
Heal th Foods,

"Days 1Inn

use - CRA, OHMA, CHI
- ORFA, HSMA

Muni ci pal

Feder al

"Fun Pl aces"

- Chamber-Tourist Commttee
Provincial - Mnistry of Tourism
- Mnistry of Labour

M nistry of

Tourism



EVALUATI ON:

Test #1 —

Test #2 -
FinalL E(am -

30%
30%
40%

Passi ng Nark:

Tests and exans

100%

60%

must

be written on the specified dates

SO RBIfR TES!



